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e Interpretation and Presentation
e Computer in Research.

UNIT-V Information Revolution and information Technology Development of IT in
Business : Basic features of inventions in information technology, changes brought
at out ir business environment. lts effect on social fabric, businesses and
en jronment, invention of writing, written books, prmtng ‘press and movable tyne
Gutenberg's invention, radioc, telephonie, wireless and sat emte *communication,
computing and dissemination of information. and know!edge and convergence of
2echnologses fthe internet with the Wireless - WAP] '
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PAPER -
COST AND MANAGEMENT ACCOUNTANCY
SiuGEE I e CIE ]
« UNIT-I  Cost Accounting and its contribution to Management.
Cost AcCounting Cycle, materials, Lébour and Overheads costing and Control
Unit Costing Re:onciliation of cost and f'nanmal AccouRts.
"'UNIT-Il Contract & Job Costing '
Process Costmg [Detail Study]
‘W_WOperatmg Costmg : : ,
-+ UNITHII Management Accourﬁtmg as- -an area of accoummg OD}C'CIS nature and scope of e
~Management Accounting,. ManagemuytAcc;ountmg and Managerla[ Decisions. SO
Analysis of Finangial Statemﬁr‘:t . :
"F{aﬁo Anatyazs F’Lmd Flow Statemem Cash Flow Statement

V""unctlona‘rand Master Budget. © SR Ao s O, v A e
® -~ Budgetary Control, Zero base Bucqcfmg S ' : ’

CE s =t ‘Perfsrmarzce 8Udgetxng .
& UNITV Standard Costmg & Vanance Analysis- ,
: Setting of blandard and their revision. %

Kind of variance and their uses.:
: ‘Materiat, Labour and’ Overhead Vanances :
' Dtspobaf of Variance, Helevance of Variance.
- Anghysis to Budgsting & S’E‘anﬁﬁ&@&.n%
ﬁh}fﬁw MargiratEosting& Break even Anaiysis ‘e _
onceu‘fo Marginal Costing Margivai © Tosting & Absorgtion Cios.firzd
-Cagt Xlam. Syofit Analysis, Brea&ev@n Analysis L ,
’;Décrsmm regarding Sales Mxx Makmg or Buymg Decxsxons and Dlscéontmuaﬂon of'"
praduct line. L ) ; ; 4 S :
Booksfor Reference : ' o e 6 el S 1 1A gl
" Cost Account ing Principles and Apphcaﬂons By B. M Lall & i C Jam % '
_Cost Accounting : By - S.P. yengar. : , : : :
Cost Accounting : By - M.C. Shila & T.S. Grawel
PnnCIples & Practice of Cost Aocountmg BEv.- N K. Prasad
* Management Accounting By - LM. Pandey :
o Manannrrt Accounting : By - Marmohan A Goya!
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PAPER - i
DIMENSIONS OF MANAGEMENT
T & AT w
UNIT-] Concept of Mangement - Functions of Manager, Managemefit Process Planning,
Organizing, Commumcatton Coordtnatton Motivation, Dxrec:tton Control Decrsron
Making. , e
‘ UNtTtl Productton Manaoement Concept and Scope S
' " “Location and Layout, Proouction ‘and Quality” Controt
et s OEE Comrot & Ptant Managemen‘r
UNIT-H .'_Fman ngen ' s G
ncept Na ure and Scope of Fmance Management
Fmanotaf '\reed of busmess bhit, Sou ces of Fihance,
‘Eapi 't Market Ceprtal Formaton s

) Recru;tment Tratnmg and Human Resource Development
Motlvatton & Welfare
UNIT-V Marketing Mangement : .
' Concept Functron and System of Marketmg, Envtronment'_{..
Markettng in- Strategy and Eontro; S el
__Consumer Behaviour and Marketing Serm’ces’ ‘
e C:bannels l}rsmeuuenw— Marketing Decrsten
Product Dacision, Pricing Decision :
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1 Pnncrptes and Practrce et Management E FL Ereach

2 .Pnncrples ot Management George Terry ’

3. Pnncr les and Prac’nces of Management Koortz o} Donwell
© 4, ‘ ‘-The Practlce of Management : Peter Drucker ;
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