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MG I* Semseces (201520}

PAPER~]
MANRGERIAL ECONOMICS M.M. BO+20
OBJECTIVE:
This course develops manegerial, perspective to ecorvmdc fundagentals as aids to
decirzicon making wder gisen envicxrmertal oonstraints,
COURSE IRPUTS:
NP1 Matuve and Soope of Managerial, Eooxmics: dojective of 3 fiow mthyam
managerial theory; Manogerial ecormmist’s role and resporsibdlitias.
UNIT-2 Ardarental soonomic ooncepes-incremental principle, opportnity cost grinciple,

NIT-3 Demand Analysis: mwmmmmmmczmm
rents of dewencl; Elasticity of dermend-its meaning ard inportancs, Price elasticity;
ircome elasticity ard cvoms elasticity; Uwming elasticity ‘in menagerial decisdores.,

WRIT-4  Theory of omnsurer (dwnice: Cardinal wtility agpwoach, indifference approach, revealsd
prefarence and theory of corsumesr cholon wadder fisk; Vamand estimstion for mejor
conganey duzable and non-darable prodacts; Cemend forecasting tech. technique.

IMIT-3  Production Theory: Prodstion funcrion-production with e and two wariable irputs,
Stages of peodction: BEcoomics of seale; Sstivetion of prodaction functaon,

PAPER - II
AOVARCED ACCOUNTING M.M, 80420

OBRJECTIVE:
Tha crjactive of this coorse is to egpose students to acounting lssues and practices such
a8 malntenanor of companty acoounts and heredll ing' secamiting adjustmants.

COURSE INPTS:

INIT-1  Aocounting fox lsse, Porfeited and receprion of shazes and debentores.

WIT-2 Final acoounts and firencisl statevents of copaniss.

WNIT-3  Acoamting issues relative (o soalgamation and mmmimafm

WNIT-4  Acoounting for holding and subeidiary corpanies.,

INIT-5  Aocaunes pelating to Ligrdation of oopaniens.

REFERENCES.
Beares, F.A. @ Ahenosd Aocoonting, Preaticoe Hall, ,Rew Jersey., Usarden, J. and S.K.
Bhattacharys: hooounting for Management, Yikas Rublisning House, Mew Delhdi.
Engler, C.L.A Bernstein. ami K.R. Lambert: Kharced Acocunting, with Chicage. Fischer,
P, M3, Taylor and J.A. Leer: Advanced Aocounting, Soath-Westemrn, Chioc. Gupta. R.L.:
Favanoed Financisl Aocanting, S.Chand & Co., New Delhi.
Keiso D.E. and Jul. Weygad: Intemmediate Accamting, John Wiley and Sons, NY.
Mxhwelwori, S.¥.: advanoed Acoountancy- Vol.IT Vikash Ruclishing House, New Dalhi
Honge, J.R. : Mvanced Financial Acoounting, Mayoor Papeshacks, Nolda Naraysnaswemy,
R Flancial Accosting: A Mswagerial Ferspective, Prertice Hall of Inciia, Deihi.
Neigs, R.F. : Finamcial Accarting, Tats doGraw Hill, New Delhd.
Swkla, M.G. ‘and T.5.Gomwal : Advarced Mooy ntancy, Sultan Chard & Co. Naw Delhd.
Sarren, C.8. and P.E. Fess: Principles of Financlal and Managecial Acconting, Sah
Hestexr, Chio.
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understand

Diskaon:
J.R. Batlbxi ; kbmrced Acoounding

R.RGupta: Advanced Accosnting

8.8, Shwkla @ Advanced Rooanting

Shukia and Grewal: Advanced Accoumnting

B Chakravarty : Mivanced acoounts

Dr. Shukla Avam Mgrawal: hdvanced Accountancy

Dr.8.8. Gupta: Advenced Recoants

Dy Razim, Or. Kharajs § Pro Mebata 1 Advanced Accomting

¥ o & T W Adww - gem awd

% @ FuaRT wen IRBSaNmE : 9w Ay vd weh dafew
RSB : T AT

Basu Das ; Advenced Accounting

Aacountancy

H. Com ~ 1** Assester

et fn ¢d dd (wew - 1IX)
Inocms Tex law and Acoounts (Pepar — Third)
M.M. : 80

The objective of this course isg to help student
and conceptual framework of Incoms tax.

Unit - X

Iaw relating to Inoowe tax : Brief study of the main provisions
of the

Tadian Income Tax Act. Important definitions. Income exempted
from tax, Residence and Tax liability.

Onit - XX

Caloglation of taxabls incoms wadex the bhead @  Salary
and House
property.

Uit -

Dapraciation and Devalopmant anm Caloulation of taxable
Income undar the head : Business and Profession, capital gains,
incoms from other sources.

Set off and carry forwsrd of losses, Deduction from gross total
Income

Calculation of taxable Income and tax ofan individual,
and Rindu usndivided Families.
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nit - ¥ | Appesls & Nevisions Raference of High Court and Supreme court,

offences
& penslities, Income tax authorities.

8, Comn -~ 1™ Semmastar
Cropolacry] Fper - IV (Bgsr Qe .voanes}
STATISTICAL AMALYSIS M.M.: 80
OBJECTIVE
The jective of this course is &Y help e Jeern the apiiostion of stabistioal tools argd
tactnigus for decision mking.

URIT-1  Sabistics ~ Dafinitiors, Ceoxteristios, Suge aul Mhoe, Raxtio, lidtatios,
Distrost and mimea Inportanos § StavisUicsl reeesioarions., Classificerion & Dibsla-
iy

WIT-2 Dats Sournces: wmw Primary deta collection techniques, Schedkile,

NIT-3 Disparsion, Coefficiat of werisnce i shewses, cooelation - Harl- Pesrsons and
specgmen’ & sunking method and Ragepession analysis, Two varishles case.

NIT-4  Prebebiility Theory: Pocsbdlity classicsl, mistive axi sibjective pochebility, Rition
and midtipUcation pecbetdlity modeis - Conditional probebility and  Bsye’ s Theores.

UNIT-5  Pochability Distrdiabions - Sioremial, poisscr and Moomal Distributions, Their charac-
tetiations ard spplizaticos.

¥. Com ~ ¥ Zemasbax
UNDER MANAGEMENT BOARD
{Compulsory) Paper ~ ¥ (Peper Cote )}

OBJECTIVE CORPORATE LEGAL FRAMEWORK MM 80
T jective of this coxse 1s peovide lradadge of it FvEioS of verios lse

inhacing hasinems gusatioe.
HIP-) mmmmmm;mwwm

Meorandin of sasociation; Articies of. sssociatiod; Prospectus; Sare capital and
mmbership.,

GHIT-2 Meetings and resolutions - Company management; Managerial vemmeration; winding
wp and dissolution of conpanies.

UMrT-3  The Megotisble Jretrments Act, 1881 - lefiniticn, types of negotiable instouments;
Neyst-lation; Holder arel holder in doe omurse: peymat in due course;

GUT-¢ Podorsement and crossing of cheque; Fresstation of ragotisble insthuments,

UNT-5  Legal Bwicomant: for Security Mackets: ﬁm:: 1952-orgenisstion and cbjectives of




MN.Con.  XI® Semedter

PAPER - VI ,
BUSINESS ECONONICS K. 80420

OBJECTIVE -
MsmWW&WEWW&&»
conmraines

Mwmmwmmwmamwa
abaens to sule.

Pcice Dstexsiration wwxier Diffevans Martet Conditione: Charscberistics of diffexent
market strostuees: Bice debamination and toa's eqailibtetom i dhotnin and Jng-an
wder perfoct oogpetiticn, moncpolistic competition, oligopoly and sonopoly,

Pricing Practions: Msthods of price detandination in pactioe, poicing of miltiple
pooducts; price cdiscrintration: Intesnationsl price dlscrimination s dmping: Teansfer

pecing.

Buairwes Cyelas: Mutauns and phames of la business .<ycle; Theociss of busioses cycles-
peyciological, peofit, wonstazy, fnowtion, ogtaeld, Sswmloon and Ricks theocies.
Infiation: Datiriticn, Chmacreristice s typess Mfistion o tirs of deiend pal mxi
aut-pah factorsy EfScks of infabion.

FAVBR - VIT
ZYRCIALISRD ALCOUNYING H.N. BO420

OBJECTIVE.
e chjactive of thix axxss «mmmmmmmmm
apsoanting

GarD~1
NI-2
T3
ORIT4
IS

‘as maintenancs of company seeoucts sad haadiing
Coxpanins.

Sooames of Gangosl Insursoc

Accounts of Sanking Compainies.
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M. Com = 2™ Soomaster
B¢ o o wew {(GwReE — VIII)

TAX PLARIING A0 MARAGKRMENT (Paper - VIII)
M.M. : 80
OBJECTIVEK -

This course aims av making scudents converssnt with the concept
of corporate tax planning snd Incdian tax laws, as also their implications for
corporate management.

Unit =~ Y | clouintion of tassble Incomm and tax of Firm and Compenies.

Uit - XX pgturn of Incoms, Provisional Regular, Expsgt and emergency

asssammiant,
ing o 3 k.. :
it - IIX Concept of tax Planning ; Tax avoidance and tax evasions 7 Tax
planning

with referenca of location, nature apd form of organization of new

Onit - IV | Tax planning to capital structure, decision dividend policy ;
Inter corporate
dividends and bonus shares.

<

Unit ~ Prgparation of income tax returns, Computation of Income
tax, Tax

deduction at scource) Advance paymant of tax.
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{Compuaisory; Paper ~ IX (Paper Code 1}

ADVARCEDSTATISTICS M.M.: 80
OBJRLCTIVE
Tw tjective of this cowrse is £0 halp studet lewn the spplicetion of statistiosl tools and
tactndcgee for decision meking.

NIT-) Statisticel Pecision Theory: Dscision ewironmesr, Dxpectsd poofit under unoriainty
i asaigning peckeinllities s Wility theory.

(NIT-Z Statisticsl Bstimebicrs. and Testexy: Runt and indervel eetiestion of popitation wesn,
poportion and warisrce Statistica) Testing « Aypothesis sod Boroce, Sanple aize — Lapge
ant Suall Smplingtest Z tasrs, T Tests & ¥ Tusts,

QGY-3 Amscciation of RAbtcilates : Two Attribates, conmistency of deta, oeseuosswt of
Mesociation of Attritakes - Percentage method, Go-efficimx of Associstion, Cosparisn
of Acthml s (you Te method) Bpactd! frequency’s & Tsmasery Associstion, .

T4 Satistionl Qumlity Cotml: Omesy of lieistione in gelity decateristion, Qality
Control charts-paxpois ad Jogic, Procsss usier conbrol and ot of omtrol, saming
limits, control charcts for srtritutes-fraction defecrives axi nater of defieces, Acoup-
taxs spling.

INIT-5 Interpolstion and Extrapolation -~ Prabolic Blonosdal, Neston and long rages method.

{Compulmory! Paper -~ X { Papar Code .........}
Businass Lawe

H.U- “
CBJECTIVE
The Coiective of this coumse Is provide knowiedge of 7slevert provisions of verioos Lmes
influancing bosiness cpexations,

UNIT--1 SEBI Act 1392 : Organisation and objectives of SEB, Function and Role of SEBI Rights
and Power of SESI.

UNIT-- 2 Competition Act 2002 : Meaning, Objectives Advantages, Provision, Competition
Commission- Objective, Characteristics, Duties, Rights and Functions, Difference between
MRTP and Competition Act.

UNIT--3 Consumer Protection act 1986 : Need of Act, Right of consumer, objectives of Act,
Grievance radressal Machinery, Direct Forum, State Commussion, National Commission.

UNIT--4 FEMA Act 1999 : Objectives, Regulation and Management of FEMA, penaities
Appeal,

UNIT-5. WTO Brief History of WTO, Objectives and Functions, Organisation, W.T.0. and india,
Regional groupings, anti-dumping duties and other NiBs,Dohe declaration, Dispute
settiement system, TRIP, TRIMS AND GATS,
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™ TR B AR pife L% ]
Papex - I | g ¥ smmeen 80420 301
VRS — Y | (Management Conoept)
Paper - 11 mw §0+20 302
e - 11 | (Oxgenisations) Behaviour)
Paper - IIT | gesan STy deiws 80+20 303
IREUY — 111 | {Advance Cost Accounting)
Baper - IV | o conr 80420 304
WP & IV | (Research Methodoiogy)
Paper - V| gy fivkg ¥ fig deies 80430 305
W9 —v | (Accounting for managerial decision} '
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Mo Com. Y7L Remases.

Special attention to the Students. Studehits are required to
select any one Specialization out of four suggestad below.

Optional Group -~ (&)

Optional Group ~ (B}

Optional Group

- {C}

Optiocnal Group ~ (D}

Optional Group ~ (AS

Optional ~ Speqialisation

Marketing
Hansgament
Banking and Insursnce

Taxation and
Accounting

9 pearkating:

W TERRH T A pite v s

Paper-Al | faqm & Reere 80+20 401
w9 — Al | (Principle of Marketing)

Paper-All | fwre oo s g 80+20 402
W —All | (Advertising & Sales Management)

Paper ATl | o srqemsrt 80+20 403
wed — AT | (Marketing Research)

Paper-AIV | smielin fgem 80+20 404
wews — A IV | (International Marketing)

o ' &M.\ 7
C RS wec o T o

G2/02/23 R olbl )




Optional Group — (B)

Q&R (Management)

e U3 WIS &1 9 Eyics TR TS
Paper-B1 | Rty yaeg 80+20 411
Y93 ~ Bl | (Financial Management)
Paper-B1l | %ifi% uawg 80+20 412
YA ~ Bl | (Personnel Management)
Paper -B Il | 3aqig+ uasy 80+20 413
BE9A ~ BIH | (Production Management;
Paper~ B IV | eggerar waa ‘ B o 80+ 20 414
SEUA ~BIV | (Strategic Management)
Optionsl Group~ (C) #f%7 & @71 (Banking and Insurance)
e O3 TR AR e | TR PR
Paper-C1 | &f&n avasw 80+20 421
WEUF ~C1 | (Banking Practices)
Paper-C Ul | wRa # &7 dwermg 80+20 422
UF —~CIl | (Banking Iustitution in India)
Paper —C Tl | afvgst arent 80+20 423
gF9d - C 1 | (Life Insurance)
Paper—CIV | G amr 8020 425
FE9A ~ CIV | (General Insurance)
_ e 7
RETmves v e o0
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Optional Group ~ (D) VAV (F HWiHA (Taxation and Accounting)

WE U3 G H AW goite TR B

Paper -D1 | qa & ueasy &% 80+20 431
weaya — p 1 | (Direct Tax in indis)

Paper -DIl | g&hraa ¥ 1@ Rd] P - 80420 432
wegg — D1 | (Integrated Goods & Service Tax) :

Paper DTl | &ar & &1% 4 oramws 80+20 433
gwgs ~ DI | (Accounting in Service Segior}

Paper —-D IV | gy wghadt 80+20 434
wF g — DIV | (Accounting Methods)
wgeaqul Ae :

1. G 2014-15 & W, o gew, fgdig g9 g WiReY ¥ wl gw-um
afyard €+ v aden ¥ dofus yr-us o A agen T Bl

2. oW, aged ey § RAftfiesver @E (o (B (O D) A A fRi el
% JofaE OF @1 799 IR 98 9P & Wil R gea-o3 Ifvar w9
o B

3. v ofn oged dAwx § s R wE & sfiRe so 3w &
e aden awr s¢ s H gRaErE uRee (@Rea so 7ot &) SR
we e B o ufdes oty a1 we Rwg & wwfaa g

4 O E-URE N e qden 8o ) ) aur 20 W] B RS eAiw
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M.Com. Third Semester (Compulsory Paper)
oA, HiH, gda e - et geeey
G B HAYRYN (TER o)
MANAGEMENT CONCEPT (Paper - First)
.M. : 80
OBJECTIVE -

The Objective of this course is to help student understand and
conceptual framework of management and organizational behaviour .

Unit~1 | Schools of Msanagement Theught : Scientific, process. human
behaviour and social system school: Decision theory school:
Quantitative and svstem schooi; Comtingency theory of
management; Functions of s manager.

o 1 R A i1

Unit-11 | Managerial Fuactions : Planning - comcept, significance, (ypes:
Organizing - concept. printiples of authority, theories, types of
organizations, authority. responsibility, power, delegation.
decentralization:

Unit - II1 | Staffing; Directing; Coordinating; Contrel - nature, process, and
techniques. :

Unit - IV | Motivation : Process of motivation; Theories of motivation - need
hierarchy theory, theory X snd theory Y, (wo factor theory,
Alderfer’s ERG theorv, McCleland’s tearned need theory. Victor |
Vroom’'s expectancy theory. Stacy Adams equity theory.

Unit-V [ Group Dymamics and Team Development : GrEup dynamics -
Definition and importance, types of groups, group formation,
group development, group <composition, group performance
factors; Principle-centered approach to team development.

J— TN
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ORGANIZATIONAL BEHAVIOUR {(Paper - Second)

) MM ;80
OBJECTIVE -

The Objective of this course is to help student understand and
conceptual framework of managemen: and organizational behavior.

Unit -1 |Organizational Behaviour : concept and  significance
Relationship between management and organizational behaviour:
Emergence and ethical perspective;  Atitudes:  Perception:
Learning: Personslity; Transactional analysis,

Unit— 1l | Leadership : Concept; Leadership styivs; Theories - trait theory,
behavioural theory, Fielder's contingency theory; Harsey and
Blanchard’'s situationa! theory; Managerial grid; Likert's four
systems of leadership.

Unit— It | Organizational Coaflict : Dynamics and management; Sources,
patterns, levels, and types of conflicy; Traditional and modern
approaches to conflict; Functional and difunctional organizational
conflicts; Resolution of conflict. :

Unit -1V lutei‘}mrsanal and Organizational Communication : Concept ol '
two-way communication; Communication process: Barriers o
effective communication;

Types of  organizatiomsl commusnication; Improving
communication; Transactional analysis in communication.

Unit-V |Organizational Development : Concept: Need for change,
resistance to change; Theories of planned change; Organizational
diagnosis; Organizational Development intervestion.




M. Lo ~ 3l Sewastar
FAE AT A ([ i)

ADVANCED COST ACCOUNTING (Paper — Third) M. : 80

OBJECTIVE -
This course exposes the students o the basic concepts and the tools used in
cost accounting.
Unit~I | Introduction — Cost Analysis, concepts and classification, Materials control
|~ Techniques of Materials control,

Unkk -1 | Labour cost - Computation snd control, Overhesds — Accounting and
Couitrol.

Unit — 1Y | Job, Batch, Contract Costing and operating costing.

Unit — IV | Process Costing, Joint products & By — products costing, Uniform costing
s Estinamc costing.

Unit -V | Budgetary control — Importance of budgets in accounting. Nature of
budgetary control, Crganization for budgetary control preparation zero base
budgeting, performance budgeting. Cash Budget, Production and sales

Papar - IV
iy 9 Research Methodology)

Objective:

This course aims at providing students with an understanding of the Research Methodology.

Course input:

Unit 1 - Research methodology -An introduction, meaning of research, objective, nature, scope and significancr
of research, research process, criteria of good research, research approaches, type of research, stages in the
development of research {Steps of research) methods of research.

Scientific method of research- meaning and definition of wcientific research, characteristics of scientific method
basic elements or steps in scientific method, fimitation of scientific method.

Unit 2 Nature and Role of hypothesis in commerce research-meaning, definition of hypothesis, characteristics
of hypothesis, formation of hypothesis, function of hypothesis, dimensions of hypothesis, sources of hypothesis,
development of hypothesis, importance of hypothesis and commerce, type of hypothesis, testing of hypothesis,
essential element of a good hypothesis, difficulties in formation of hypothesis

Deduction and induction methods - Meaning and definition of deduction method, merits and demerits of
deduction method, meaning and definition of inducticn method, merits and demerits of induction method,
distinguish between deduction and inguction method. L e 7
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Unit 3 Research design- Meaning and definition of research desigr, characteristics of research designs, subject
matter of research design, steps of research design and oljectives of research designs, type of research design,
exploratory research design, descriptive research design, experimental research design.

Research program seiection and identification. Meaning and definition of problem, source of prablem,
characteristics of problem- of research identification and interpretation of problem, the situation analysis and
determination of field. How 10 select a problem area, 7 {seven)-Guiding principles in the choice of a topic.

Unit 4 planning and organizing the Research report- meaning and definition of data, collection of data,
importance of data collection, types of data sources, features, importance and limitations of data, techniques
of data collection-questionnaire, interview scheduie.

Sampling- meaning, definition of sampiing, characiaristics of sampling, essential concepts of sampling, planning
of sampling, characteristics of good sampling, type of sampling, merits and demerits of sampling, problem of
sampling and solutions.

Unit S Scaling Technigues- Meaning and need of scaling, some general problem of scaling and characteristics of
goods scaling, measurement in soctal science, function of measurement, processing the data- Editing, Coding.
Tabulation.

Analysis, interpretation, presentation- meaning, definition of analysis, procedure of analysis, basic of analyss,
variables of analysis, major type of analysis, interpretation and presentation of data meaning, technique ot
interpretation and presentation, precaution of interpretation and presentation.

Research report writing- meaning and definition, different steps in writing report, layout of the Research report,
types of report, general principle of preparation of report, structure of report, language and style of report,
publication of report, precaution for writing research reports.

Reference

C.R. Kothari: research methodology- methods and techniques- New age international publishers

Kumar Ranjit - research methodology

Panneerselvam R - research methodology

M. Com - 3rd Semester
Paper - V
gy Profg & Pag AWHA (Acoounting for managerial decisions)

OBJECTIVE
The cirjective of Uhis GOUESE 15 W adMLdil IR w0 T Ta BRI ULEYIR S, Tefus altd
tachpiagues for mansgurial dociatons.
LCOURSE INPUTE~
Unit 1 introduction of accounting- management accounting as an area a
accounting, objectives, Nature, and scope of financial accounting, cost accounting,
and management accounting; management accounting and managerial decision;

management accountants position, role and responsibilities.

Accounting plan and responsibilities centres- meaning and significance of
responsibility accounting, responsibility centres-cost centre, profit centre and

investment centre; problems in transfer pricing; cbjectives and determinants of
responsibility centres. —. P oy T
- ; - . - - ‘\,T %// \/ , - /;
’P‘\tﬁmq Ve RS / 0 ¢l \ 207
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Unit 2 Standard costing and variance anshysis- standard costing as a control
technique; setting of standards and their revision; variants analysis- meaning and
importance, kinds of variance and their uses- material, labour and overhead
variances; disposal of variances; relevance of variances analysis to budgeting and
standard costing.

Unit 3 Marginal costing- concept of marginai cost; marginal costing and absorption
costing; marginal costing versus direct costing.

Unit 4 Analyzing financial statements- method, objects and ratio analysis.

Unit 5 Contemporary issues in management accounting- value chain analysis;
activity-based costing; quality costing; target and life cycle costing.

Reporting to management- objectives of reporting, reporting needs at different
managerial ievels; Type of reports, mode of reporting reporting at different level of
management,

BOOKS RECOMMENDED:

Arthony Robert 2, @ Nenageesnt Aocouanting

Gillet: Management and the actowrt

Willswirs: Busingss, Buginess Pudget anxd Budgetary Qontrol
Rose U. Fahird : Rughec Management Control

Butheregyy H.G. @ Anelsy of fimancial Statement

Saith axi Ashium: Finmclal and Adminigtracive Aocountancy
pirkless & Dasiaraley ; Acomumtency.

Marmotan A. Goyal: Managemeht Aocountirg

wBagw, axdIvaw o ey daved
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THBH, g WREY - (M.Com. Fourth Semester)
fafifteasrar - (o) Rgors
Specialization : (A) Marketing
(1) Rravs & Rrgrs eaas - @ A-we)
PRINCIPLE OF MARKETING (Paper - : A-First)
MM : 80
OBJECTIVE -

The Objective of this course is to facilitete understanding of the conceptual
framework of marketing and its applications in decision making under various
environmental constraints,
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Unit-1 |Introduction — Meaning. nature, scope  atd impénancc of marketing: |
Markeling concept and its evolution: Marketing mix; Strategic marketing
planning - an overview.

Unit - 11 | Market Analysis and Selection — Marketing environment - macro and
micre components and their impact of marketing decisions : Market
segmentation and positioning . Consumer behavior ; Consumer versus
organizational buyers ; Consumer decision - making process.

Unit - 111 | Product Decislons - Concept of a product : Classification of produets :
Major product decisions ; Product line snd product mix ; Branding .
Packaging and labeling : Product lifceycle - strategic implications ; New |
product development and consumer adoption process. :

Unit - IV | Pricing Decisions ~ Factors affecting price determination : Pricing policies
and strategics ;| Discounts and rebates.

Unit-V | Distribution Channels and Physical Distribution Decisions — Naiure,
functions, and types of distribution chanpels ; Distribution channel

intermediaries ; Channel management decisions ; Retailing and wholesaling.

Physical Distribution Management.
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ADVERTISING & SALES MANAGEMENT (Paper : A - Second)

M.M. : 80

Unit~1

Introduction : Concept, Scope, Objectives and Functions of Advertising.
Role of Advertising in marketing mix and the advertising process. Legal,
cthical and social aspect of advertising,

Unit -1l

Pre-launch Advertising Decision : Determination of target audience.
Advertising Media and their choice. Advertising messages. Layout of
adventisement and Advertising Appeal. Adventising Copy. ‘

Unit - I}

Promotional Management : Advertising Department, Role of Advertising
Agencies and their Selection, Advertising Budget, Evaluation of Advestising
Effectivencss.

Unit -1V

Personal Seiling : Mecaning and Importance of Personal Selling, -
Difference betwoen Personal Sclling, Advertising and Sales Promotion.
Methods and Procedure of Personal Selling.

Unit - V

Sales Management : Concept of Ssles Management. Objectives and
Functions of Sales Managememts, Sales Organization. Management of Sales
force and Sales force objectives. Saules force Recruitment - Selection,
Training, Compensation and Evaluation,
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(@) fagvrE arEpdgE (RO A ~ gdi)
MARKETING RESEARCH (Paper : A —- Third)
M.M. : 80

Unit - | Marketing Research : An Inroduction ; Marketing Decisions : Marketing |

Research and Intormation System, |

Unit - 11 | Marketing Research Methodology, Research Design.

Unit - I} | Organization of Marketing Research. Specialised areas of application of
marketing resecarch,

Unit - IV | Specialised Techniques of Marketing Rescarch, Motivation Rescarch,

Unit - V | Advertising Research ; Planning and Procedure, New Product Research.
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(@) araedir Ruwa (ueews - A — o)
INTERNATIONAL MARKETING (Paper : A — Fourth)
M.M. : 80

Unit -1

International Marketing ;| Mcaning : Scope, benefits and difficulties of
International Marketing : Intemational marketing and Domestic Marketing,
reasons for entering Internationai marketing. International marketing
environment ; Ideatifying and selecting foreign market.

Unit - IT | Foreign market entry mode : Product designing, standardisation Vs.
Adaptation ; Branding, Packaging and Labelling.

Unit — 111 | Quality issues and after sales scrvice ; International pricing : Intemational
price quotation : pavment terms and methods of paymient.

Unit - IV | Promotion of products and services abroad : international channels of
distribution ; Selection and appointraent of foreign sales agents. Logistic
decision.

Usit - V | Expori policy and practices in india, Trends in India's foreign trade, steps in

starting export business ; Expont finance, documentation and procedure.
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Rftfewr - (B) wave
Specialization : (B) Management
(1) R wawr (veE ~ B 9UW)

FINANCIAL MANAGEMENT (Paper : B - First)
M.M. ;8D

OBJECTIVE

The objective of this course is to help students of understand the
conceptual framework of financial management., and is applications under
various environmental consiraints.
COURSE INPUTS

Unit ~1

Financial Manegement : Meaning, nature and scope of finance;

Finance funciions - investment, financing and dividend decisions.
Capital Budgeting : Nature of investment dicisions; Investment
evaluation criteria - net present value, internal rate of return,
profitability index, payback period, accaunting rate of return; NPV
and IRR comparison; Capital rationing; Risk analysis in capital
budgeting,

Unit ~ I

Cost of Capital : Mcaning and significance of cost of capital:
Calculation of cost of debi, preference capital, equity capital and

retained carnings: Combined cost of capital (weighted): Cost of

equity and CAPM.

Unit- I

Operating and Financial Leverage : Mcasurement of leverages:

Effects of operating and financial leverage on profit; Analysing .

alternate financial plans; Combined financial and operating
leverage.
Capital structure Theories : Traditional and M.M. hypotheses -
without taxes and with taxes: Determining capital structure in
practice.

Unit - IV

Divident Policies : Issues in dividend decisions, Walter’s model,
Gordon’s model, M-M hypothesis, dividend and uncertainty,
relevance of dividend; Dividend policy in practice; Forms of

dividends; Stability in dividend policy; Corporate dividend

behaviour.

Umit -V

Management of Working Capital : Mcaning. significance and |

types of working capitali Caleulating operating eyvele period and

estimation of working capital requirements: Financing of working

capital and norms of bank finance; Sources of working capital:
Factoring services; Various committee reports on bank finance:
Dimensions of working capital management.

|
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Management of cash, and inventory.
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PERSONNEL MANAGEMENT (Paper : B - Second)
M.M. : 80

Unit -1

Concept. Definition, Importance & Objectives of Personnel
Managemeni, Historical Deveiopment of Personnel
Management, Nature, scope planning. Philosophy and Principles of
personnel Management and its relation with behaviourial sciences.

Unit-1J

Personnel policies, programmes & procedures.
Personnel Department; Personnel Functions, Position of personnel
Department & Organization of Personnel Management.

Unit - I

Man power planning Recruitment and Selection, Training &
Development of Employees & Executives.
Promotion, Demotion. Transfers. Absentecism & Turnover,

Unit - IV

Performance  Appraisal and  Mert Ruting.  Discipline. |
Jobevaluation Wage & Salary Administration, plans of
Remuneration & Financisl Rewards/Incentive payments.

Unit -V

Emplayees Fringe Benefits & Services - Safety, Health & Security
programme and welfare.
Motivation and Moral.




(3) Iengs gany (gevd : B — i)

PRODUCTION MANAGEMNT {Faper : B — Third)
M.M. : 80

Unit -1

Fundamentals of production management, Nature, Scope, Functions .
Problems, Production and Productivity organizing for production. Types of
manufacturing systems.

Unit -1}

Production planning. Obje:g:h;@ Factors affecting Production Planning,
Planning future activities, f{orccasting. Qualitative & Quantative
forecasting Methods, longranpe forecasis, project planning method
(P.ER.T. and C.P.M.) Process planning System. Techniques of process |
planning : Assembly charts, process chars make or buy analysis.

Unit - 11X

Process design, Factors affeciing design Relation with types of
manufscturing plant Jocation and layout : Factors affecting location. Types
of plans layout. evaluation of alternative layout.

Unit - IV

Work measurement and work standards Uses of work measurement date,
procedure for work measurenient. Direct work measurement. Time study,
activity sampling, Indirect work measurement :© Syntetic timing,
Predetermined motion time system, analytical cstimating. Methods
analysis : Areas of application. Approaches to methods design. Tools for
methods analysis, work simplification programme.

Unit -V

Production Control - Control Functions : Routing Londing, Scheduling,
Despatching, Foliow up. Quality control & inspection : place of quality
control in modemn enterpriss, orgamisation of qualit control. Statistical
quality control, inspection location for inspection, inspection procedure
and records, Inspection devices.
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STRATEGIC MANAGEMENT (Paper : B - Fourth)
M.M. : 80

Unit -1

Concept of Strategy : Defining siratcgy. levels at which strategy |
operaies; Approaches o strategic decision making; Mission and
purpose, objectives and goals; Strategic business unit (SBU);
Functional level strategies.

Environmentsl Analysis and Diagoosis : Concept of
caviropment und its components; Environment scanning and
appraisal; Organisational appraisal; Strategic advantage analysis
and diagnosis, SWOT analysis.

Strategy Formulation and Choice of Alternatives : Strategies -
modernisation, diversification, integration, Merger, take-over and
joint strategies; Turnaround, divestment and  liquidation
strategies: Process of strategic choice-industry. competitor and
SWOT analysis; Factors affecting strategic choice: Generic
competitve strategies- cost leadership. differentiation  focus.
value chain analysis, bench marking. service blue printing.

Unit- I

Functional Strategies : Marketing, production / operations and
R & D plans and policies.

Functional Strategies : Personnel and financial plans and
policies,

Unit - IV

Strategy Implementation : Inter-relationship  between
formulation and implementation; Issues in  strategy
implementation; Resource aliocation.

Strategy and Structure : Structural considerations. structures
for strategies: Organisational design and change. !

Unit-V

Strategy Evaluation : Overview of ws‘{raicgic evaluation:
Strategic control; Techniques ol strategic e¢valuation and control.
Global Issues in Strategic Management.
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Rfnfestor . () Ha vd qw
Specialization : (C) Banking and lusurance
(1) ¥R TAER — (99T : € -~ UYH)

BANKING PRACTICES (Paper : C - First)
MM : 80

OBJECTIVE -

This course enables the students 1o know the working of the Indian banking

system and fundsmentals of insurance.

Unit-I

‘Bank : Concept, Functions and Services, Prohibited Business, Nature of
Banking, Qualitics of Banker, Bank and Customer Relationship, Concept of
Customer, general Relationship, Bankers, Rights and obligations,
Termination of Relationship, -Banking, Mobile Banking & Green Banking

system.

Uit -1

Accounts of Customers : Various Customers' Accounts, Opening an
account, Nominstion facility, Specisl Types of Customers Minors,
Pardanashin Women, Lunatics, Intoxicated Persons, Joint Hindu Family,
Limited Companies and Non Trading Concern.

Unit -

Employment of Bank Funds, Importance of Liquidity, Cash Reserve, Money
at call and short notice, Investments, Statutory provisions regarding liquid
Assets, Principles of lending, Types of loan, Interest Tax Act.

Unit - IV

Purchase/Discounting of Bills, Legal Position, Bill Market scheme,
Lodgment of bills, Vaghul Working Group Report, Letters of Credit,
Concept and types, Crossing and endorsements of cheque.

Unit -V

Securities for Advances : General Principles, Advances against Goods,
Stock Exchange Securities, Real Estate, Life Policies, Fixed Deposits, Gold,
Silver, Bond and Debenture. Lien and Mortgage, Types of mortgage,
Hypothication, piedge.
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BANKING INSTITUTION IN INDIA (Paper : C — Second)
' M.M. : 80

Unit -1

Indian Banking System : Indigenous Bankers, Money Landers,
Nationalization of commercial Bank and their Effects, Classification of
Banking [nstitutions, Commercial Banks. Regional Rural Banks,
Cooperative Banks.

Unit - I}

Developmeni Banking in India : IFCL ICICI, SIDBI, Credit Guarantee
Institutions; Export Credit Guarantee Corporation of Indis, Deposit
Insurance and Credit Guarantee Cotporation of India.

Unit - 11

R.B.L : Organization, function, Centra] Banking functions, Promotional
functions, Contrel of credit by RBI, NBFC and RBI, Commercial Banks and
RBI, Power of RBI. '

Unit -1V

 loans and advances winding up of & Banking Company, Amalgamation of

Banking Regulation Act 1949 : Impontant fcatures, Forms of Business of a
Bank. Regulation for Capital. Countrol over Management, Restrictions on

Banks,

H
H

Unit -V

Emerging tends in Banking Sector : Narasimham Committee Repon, |
Commitiee on Banking Scctor Refonms, Bridge Loan and Privatizaton of |
Banks and its impact. i
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(@) Wi &~ (gemE ¢~ gdig)
LIFE INSURANCE {Paper : C ~ Third)

M.M. 80

Unit - 1

Life insurance : introduction, ?-!’%story of e insurance, Utility, ()bjc&.%
Characteristics and importance of life insurance, procedure of getting life
insurance, non - medical insurance, Insurance of sub - standard lives,
insurance of female lives and Minors.

Uit - 1

Life insurance policy : Conditions and kinds of Life insurance policies.
some inportant plans of life insurance.

Unit - L1

Premium and Anauity : Elements of premium : methods of premium
computation, Natural premium plan. level premium plan, Gross and nct |
premium. Loading montality table - meaning, characteristics and importance -
in hile insurance © Kinds of mortalits able. Annuity © meaning. objects,
advantages and Kinds of annuity, annuity Vs Lile insurance.

Life Insurance agent and his working, seitlements of Life insurance clamis.
Guidelines and procedures, Organisation and management of life insurance
corporation of India, working and progress.

Unit -V

Privatization of Life insurance in India, Insurance Regulatory &
Development Authority Act, 1999, - powers and functions of authority.
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GENERAL INSURANCE (Paper : C - Foarth)
MM : 80

Unit 1

Introduction : Origin and Development of Insuramce : Advantages,
Importance and Functions of Insurance, Fundamental principles of
Insurance ~ insurable interest, almost good faith, other principles —
indemnity, subrogation, contribution, mitigating of loss  warranties.
Proximate cause ete.

Unit- 11

Classification and Re-insurance : General Principles. various methods ol
re-insurance., under insurance, Over-insurance, double insurance
Classification and organisation of Insurance.

Unit - 11

Marine Insurance : Iniroduction, Evoiution & Development of marine
insurance. Necessary elements of marine insurance contract Perll & Scope
of marine insurance. Procedure of Taking out Marine Insurance Policy,
kinds of Marine insurance Policies, Computation of Marine Insurance
Premiums and Returns, Marine Losses - Total loss, Actual and
Constructive, Partial Loss - particular average loss and general average loss,
Settlements of Claims and Recoveries, Salvage and Panicular Charges.

|

Unit- IV

Fire insnrance : Physical and moral haxards, functions of fire insurance. |
history of fire insurance ; principles of fire insurance. meaning of fire, ’
characteristics of fire insurance, contract rights of insurer under a fire
insurance contraci, procedure of fire insurance policy, fire policy conditions,
settlement of claims.

Unit -V

Miscellanecus Insurance : Personal accident Insurance, Motor, empolyer's

liability fidelity guarantee, burglary, live stock, orop. And workmen's
compensation insurance. Cattle Export Risks : Engineering : Aircraft
insurance.
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fafyfemer - (D) aroRier U ST
Specialization : (D) Taxation acd Accounting
(1) wrRE ¥ wcus &% (UYT9H : D — UYUH)

DIRECT TAX IN INDIA (Paper : D - First)
M.M. : B0

Unit~1 | Basic Concepts sad Definitions, Residential Status and Tax incidence.
Exempted Income, Deemed Income, Clubbing of Income, Deductions under
Section - 80.

Unit - 11 | Computation of Tax Lisbilities of Individual. Taxation on Agriculture
Income. ‘

Unit - HI | Return of Income and Assessment, Various Types of Retum, types of
Assessment.

Unmit ~- IV | Advance payment of Tax. Tax Deducted at Source. Penalties and
Prosccution, Retund of Excess Pavinent.

Unit -V | Income Tax Authorities, Appeal and Revisions, Settlement of cases.
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fafafesvor - (D) wRGuor W dEiBA
Specislization : (D) Taxation and Accounting
(2) v a%g ve dar @R (9FE D - &)

INTEGRATED GOODS AND SERVICE TAX
(Paper : D - Second)

M.M. : 80

Unit -1

Observation & lniroduciion of GST Act-2017, Nature, Important Definations.
Levy And Collection of Tax, Taxation And Exemption of Tax, Registration
Pracedure, Meaning & Probalility of Supply.

Assessment of Tax in GST, List of Taxfree & Taxable Goods, E Billing.

Unit - T1

Electronic Commaerce (I-Comaerce), Job Work. Inputs Tax Credits. Concept
of Input Scrvice Distnbutors in GN{L Procedure of Returns & Checking of
Inputs Tax Credit. !

Unit - I11

Valuation & Checking of Accounting, Payable & Refunds, Demand &
Recovery, Appezis & Amendment in GST, Advance Judicial Decisions,
Composition Scheme, E Way Billing.

Unit - IV

Organistion &  Administrative  Structure, Settelment Commisioin,
Appointment of Officer, Inspection, Searching, Confiscations (Seizure) &
Arrest, Offences & Penalties, Prosecution & Compunding.

Unit-V

NE__V&W) L0 /y/“/ 7 ’ 9 , 7
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Observation of GST Act, Place of Services & Supply, Fronted Business
Procedure on GST Portal, Miscelancous Provisions. ‘
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(3) ¥T & &3 ¥ AWBT (FEN : D ~ gA)
Accounting in Service Sector (Paper : D ~ Third)
MM : 80

Unit -1

Accounts of Hotel Companies - Introductions, Sources of Income, Heads of
Expenditures, Cash Book. Visitor's ledger, final accounts.

Accounting for Transpurt Undertaking - introduction - Railways, Trams
and Buses, Roadways, Shipping. Preparation of Daily Log book and final
accounts {Problems on roadways only}

Unit - 11

Accounts for Hospitals — [ntreduction, breparatibn of final accounts, capital
and revenug expenditure, OPD and IPD register.
Accounts of Professional people,

Unit I

Accounting for educational institutions — General cash book, Collection
Ledger, Donors Register, Stock book Register, Salary and wages Register,
Types of Govt. Grants and its accounting, Aanual stalement of accounts.

Unit -1V

Accounts of Co-operative Societies -
Accounts of Agricultural Farms.

Unit -V

Govermnment Accounting : Basic p;i_ncip!c;s ot g‘(;\;;;i;rﬁérai “X&S{jn(i:{g, 7
Commercial Accounting Vs Government Accounting, Consolidated funds
contingency fund and public Accounts.
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(4) swE gghd (wead : D — age)
Accounting Methods (Paper : I - Fourth)

MM 80
Unit -1 Preparation of Accounts from incomplete records and single entry system.
Unit - II | Branch Accounts -- Independent and foreign branch. Departmental accounts.
Unit ~ Il | Lease Accounts, Social Accoumting.
Unit - IV | Accounting for Price level changes. Human Resource Accounting.
Unit - ¥ | Insolvency Accounts. (individual and firm).
\ T 2
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SYLLABUS OF ANNUAL EXAM
ORDINANCE No. 24
MASTER OF COMMERCE EXAMINATION
The sgmioetion for ths degoes of Master of Oamercs shall oonsist of b pezts :
a  %he Previous Bamination and
B The Final Beminarion

A canclickts Who, efter taking his B. Qon. Degree of the Ordwersity oc:a eamivation of
sy Stangory Univensity in Iiis shich has besn recognized by the Grivexsity ss:eqrive~
lert to the B. (. degres of ‘the Thiversity and has conpilabect o magular coxces. of ebuxdy
in the ‘eaching Dipavtment of the Whiversity or in a collegs sffilistad to the Wdvessity in
the sobject in which he offers himeal? for eendmstion for an scademic yesr, shall he
akxittnd to the Previous swossinarion for the degres of Master of Comerce.

A candidate aftey passing a graduate eamination under 113 scheme or any other
oauination osoognized by e (hiversity o5 eguiwelet them to sall be eligible for
adeisuion to & postgradmts course of stuclies wheps gradarion is minimm qualification
cnly after passing ok yeor Brddge Course prescribed for the parposs. This shall apply to
stydents gradmting In 1391 main eamration.

A cmfichte wrs, after passing the M, Qm. Previous exemination of the University, has
omplated a repular courme of stxly for one wcxdetlc year in a Teaching Department of
the Udvarsity o 10 & ooliege affilisbad 1o the iivacalty Sall b additeed to the Finel
Exadrwticn: for the degese of Mesbtar of Commiod.

A candidete who hAs pessed the Previom sxmdnation fov the degies of Mester of
Commaroe Of amdthar Undwersity may alsc te schitted to the Finel easimtion fior the
dagres of Master of Cowmamm aftar chtaining necisasry pemission foom the Rilpati
providad thet he offered for his Previous exssdnation a coorse of sthxly of an egaivalent
stavhed with slxoot idertical syllsbve as 1s recuired for the poavicus eamdnation of this
Uniemexity and has attenced & Tegular couree of study fie one acadeic year in a Teaching
Depsirtmatt of the Untversity of in » college affilisbed to the Chivecaity.

Beaides pegulsr stident #nt! ex-sturdnts axd sbject to thelr complisnce with this ondl-
e, Norcollegiate students shall be eligihle for admisaion to the examination as per
provisions of Oxiinatos melating o adnission of nor-colleqiate stdents to the Urdversity
essiration,

Powided thet non-oollagiate cendicdetas swll be parmitted to offexr only axh adbjects/
PRoErs a8 are taght to the reqular stuoerts o any of Uniwrcsity Teaching Department or
ollage,

A oanciidete secing 508 or mora macks in .Cas. Podous weaninsition will b eligible
mm&mamammu&mﬁrhmnmmm
w&mmmmamwumwwam
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Iretituticn, shils & peive candicdate will hem 90 secics the plor pastiseion in weiting of
&y cre-of the Frofessors of the abject weking in an Institultion within the juciadiction of
the Unbwsity and @il work oder spmvision of the Prossacs after citaining peior
paadanion of te Urdweraity o ek offixk. .
The soope of the examination shall be deteveined by the Madeic Comail and ghwn in:
e debatied courge of stadisg.

A caxiicits who has pecend e M.00 Bapination of e Uaiversity, shall be allowd to
poasert: hinwel? Yor the M.Com Exasiration in sny one or tops of the. qptianal pepers not
tawm by him at the sadd ewsdreticn and 4 successful will te given a cextificsts to thet
alect.

o carxiiziare ahall be-alicwed to offer moae thot Geo abiitional pepers in any one year.

R both the Previcus and Poel esamdvaiion & carclidare will be daclared sucossafiil if he/
she chtains 2t Jesst 36k of the apgmcptes muks in the sivect.

o division will e asvigmd on the wesull of the Rwvioy eamination. The divisin in
siich & caniidets is pisced shall be <etenvined n the basis of agyregate of marks
cetained in both the M.Owe Previous and M. Com. Final Beernation.

Soccessfyl condidebes W dtain 608 of more of the ajgrogate micks shadl be placed in
Calicites who hive paused the M.Oxu mwmmynma
Second Dvision and desize to agpear at the M.Oos. Bxseriostion fir Jspeoving division
mmy; without attending & tagalar ooocse off stigy in & ciliege affisted to the Dhbversity or
in & Teching Depurtmsnt of the University be allowd to agpear o the aforessid
wainetion as non collagiate stuctert on the Salloelng corditicns.

§ Taos shedl be anly to division fioxr sxh owdidates 1.6, Blot Diviadon end Second
Divialon, The marks requived for dtaining theee divizions shall be the smwe as
somecribed in the Qoiinence 1. e, aemdinees Wwho are suwoossuful in fimal of the
svednation syl have obtained 0% 2 more of the aggregate of Uw marks in
Previous and Finel of the exadnations e together shall be placad in the First
Plvision and esmxinees who are sucossaful in Fingl of the cxamination and have
cbeaineet Imss than SO0 Iat ot less rhan 48% of the aggregate marks in Fravious
el Firal of the Ruvinstion tajas: togecher shall be placed in the Secoxd Diviaion.

] Dw pesults of the candidhtes cbtaining less than 46% of the aggregete wmcks in

i} Qadidates shall jsve the option to ggrear at btk the Pravicus and Final saasinge-
mmmmhmmmﬁwmwmmm the
candiditen ahall citain 498 of the axmepts wecke.

U}}) Providad that such cerdidebes who opt 0 appoat in Previcos aod Finkl essivetios
saparataly shall have to obtain ndnbsn sggregete reqrived for the Presious. et~
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nation but te will heve to cbtain st deast 8% in the aggregats of the Pravios and
il eanietice talten togethar or else his meedt w11 be canonllad.

Tw wllabve for the esesdinations shall be the sape ao prescribed for the year in
vhich the examnetion is held.

Nt wore than two aitemots shail be sllowed to such canclidstes. Failure or non-
aprearance at the ewmination after pemsission has been accorderd by the Undver-
sity, shall be coxded as o attogt.

Poovided however msh canxiidaces who opt to agpear at the Previous axd Final
euninations sdpwately will be allcwed oos attexpt ab the Posvicus exandnation
& b atterpls ot the Final esamdinstion.

Caxliceias who wdsih o aveil the oppoatunity given in fovegelrgy perats wdll heve
spply for psomission as paguired in the Omiinance relating to Adwesion of non-
collsglate shixlaks o the University exasinstin along with vegiaist Registetion
Foes.

In case a studant byxoees s afvision ool provision of this perm, the: fosth degree
will be issued aftpe caxelling his Sast e,

I Tository Provision : The repsaled Opdinance relstirg to Masbter of Cumerce Exssina-

tion shall renain effisctive till the exmination of 1574, and tids new Ondirerce shall be
goplicable Lo the exandratin of 1975.

USE OF CALIULATOR

e studews of Degree P. G, claswes will be pennittod %o use of caladdators in the

examination hall fiom anual aAcadamic 1966 exaviration on U following conditions as per
dacision of the staniing oomdtves of the 2oodemic Council at its meeting held on 31-1-1966,

L

Cadeulators Wil nor ks provided either by the University o eesiistion certoes.
Calouiators with meeory g followbyg vacisbles be pegmitted @ +, - % 4, 000
meipeecs]l, egpotentiais jog, eqpare root, toknameTio finctions viz. sine, coblos, tanget

eto. factorial semstion, %y, W am in the Lght of dhjective apordal of macits and
cemerits of the viwa only will be allowed.

e
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OUT LINE OF ELECTIVE PAPERS
. ofn g
M.Com, Previous

e 93 C R TR ] yuls e vz
w9~ 1 iy aeiurey 100 7
Paper- | Managerial Economics
1 Sl I R L (e eranas 100 b 172
Paper - li ? Advyped Accounting o i )
R am - (| wawdn Pk @ Ry Swres o0 v
Paper - ill | Accounting for Managerial Decision - '
R ag - [V | Ay R ‘00 17
Paper- IV Statistical Analysis
e oz - V| Py RE wven 100 1175
Paper -V { Corporate iegai frame work
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COMPULBORY GROULP
DBIECTIVE ~ BNER - Y, iPaper Onde ~ 151
MANAGERIAL ECONOMICS M.M. 100
This courze developw wenagerisl perspoctive to exnonic fuammntals as aids to
daciaion making ondar given awirammental corstraints.
COURSE INPLYS
UIT-1 » Macure and Soops of Mansyerial Soonomics : (ojective of & fimy SocRamic
theary syl manergerial thwory; Mensperisl acononist’s mls and gespoviaibllities;
Pudiaental ecoic aonospes- inevensttal principls, opgortandty ot peinciple,
disconting principls, squi-margival princiole.
NIT-2 o Demand Analysls : Individiai and wmrket desad functions Law of cemend,
detwainants of dewancl; Elashiciry of demend - fts meerdng acd Iyportance; Price
Mdly, iroove slasticity end cxoes slasticity; Using elasticity in ssowgecial

s Myofmmcmioe Candinml. weilicy appecach, indiffevence sppoonch,
vovenlart preferencs axd theory of conmaner choloe under risks Dewsyd estimstion
for wajor conmumer durable and ron-dosble pooducts; Desand forecastiing
vacksiiques.

BNIT-3 ¢ Prodoction Theory : Productice fwerion - prodotion with ons and two vardsble
irputs; Stages of prodaction; Broromies of soale; Bstimetion of production furctiong
Cost theoty and estimation; Economic value analywis: Short and long nun cost
fxiios - Umir patuns, shape &g inter-velarionshiy; Law of waciale proportions;
1xe of yebuns o sls.

N4 ¢ Frioe Detomsinetlon under Differert Marksr onditions @ OCwmscoeristics of
diferore reched stractiaces; Prioe deteuwimetion atu Eio's equilibeiun in short-on
&g leng-oun wdes pezfect ompetiticn, szopolistic ocopetivion, aligopoly ad
wenopaly.

¢  Pricing Practicss : #ethcds of price oeterminarion in peactioe Pricing of saltiple
paxixts; Price discoimiration: Utarationel prics dlscrimination and dunping;
Toeshar pxicing.

ITG & Business Ouoles : Mature axd phases of @ buxiness oycle; Theoriss of bosiness
mepmﬁmmmy inewation, odwid, Setslsr: snd Hicks

] m:m Pefinlcion, Characteriscios ad types Inflation in teews of deserchpull
i cosbpush Sacinryy Bffacts of inflation.
REFERENCES ~

Baaml, ®iiliam J : Boonomic Theory v Operations Aatyais, Prentice Hall, Lordon.
Bayn, Micheel Ry Managarial Eoanamics and Businsas Strateqgy, MoGoaw Hill Inc. Bew
k.
Oxpra, ©.P 1 Mansgerial Boonarics, Tata MoGraw HAlY, Deind,
Oean, Joel r Menagerial Zovededes, Prantlos Hall, Delhi.
Bolakia, R.H. and AL, Oza : Micro feconomics for HManagement Students, Oxford
University Pross, Hew [nihi.
Eaton, B.Qurtls and Dlane Faton: Micre Eocormics, Prentice Hall, New Jessey,
Gough, J.amt 5, Hills @ Fudberentals of Manegerial Bowemics, MacMillan london.
Haynes, ¥.W., Y.L, Mote and 8. Paul @ Macageunal Botoomuc Analysis and Cases, Prentice
Hall India, Dulhi
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Petersen, H.Cralg and #.Ccls Lewds ; Manegorial Bomomicy, Poegice Hall, Delhi.
:inm,mw Managerial Booatics in & Globel Heomcmy, NoSoaw Hil), New
Virias, 4.R: Intervational Microeconamics @ & Modern Appooads, Bast Weet Press, New
Varshoey RL and Mehsshwari X1 : Masnagerisl Economdics: Sultan Chaced and Sons, New
el

Ddvedi D8 : Monagerial Ecoxmics, Vikas Rublishing Hopse, New Delhi.
Ahikary ¥ Businuss Boonomics, Excel Socks, Mew Delnd,
REFERERCE BOOKS :

1 Spencar : Nanagwrisl Pochomncs
2 farzar § Meysr : Maragerial Rooocmics
3 Nommeys H Mansgerie]l Ecosanics
4 E B Gliis : Managerial Boonomics
5 Colbery : moeiness Economics
6 Coppnak. H Eeonanics of the Business Fim
1 Macnair Mefism H Froblems of Business Econoedcs
8 gy H Teory of Prices
9 Bain : Prios Theoty
I EBamolN.U. : Booncnic Theory & Oparstional Analysis
1 Cohens Oyor: H Toaory of e Fles
2 D.8.¥ats0n : ¥rice Theory & dtx Uses,
RECOMMENDED BOOKS :
1 Savoge & Small : Introdacion to Maadgeadal Eocnoasios
2 Dafty H Haragezial Econdmlics
3 Joel. Dean y Mansgerial Boonomics
4 Baynes & Note ] Maragarial Boooamics
5 Varsiviey & Hahoshnarl § Mansgarial Soorvmics
6 H. Rahinan H Managarial Econoiics
EREER - I, (faper Code -~ 1172)
ADVANCED ACCCUNTING H.M.1060
OBJECTIVE :

e dyjmctive of this coures is to apoee studets o ecoasiing lssues and praccices
sxh as saistenano: of ooeny acanty, valustion of geodddll and shaves, and
COURSE INPUTS
WIt-l ¢  Actounting for isew, forfeited and redesprion of shaes and detantures.
¢ HBml scousts ad Chawncial starsnaibe of copanies
W2 ¢ Amigeetion and Internal fEoonstrnction of conpanies as per Acoountirg
standard-i4. L

o | ,. |
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UOT-3 »  poxexting for holding snd subsidiary coopsnies.,
* Aoooonis telating ro lguidetim of axnpenies.

BIT-4 ®  Acoowt of pblic utility conoens @ Double Account syster
& Accoants of Banking companies,

W15 e  Royalty accomts, Vovage accounts and Investment accounts.

BEFERENCES : ‘
Beenns, P.A ; Kivanoed hosanting, Pretics dall, Ber Jureey.
Dearders, J. and S.X. Hettacharys : Acoosting for Monagement, Vilms Publishing
foage, Rew Delni.
Bgler, C., L.A Bomnsteln, ad KR lamerr @ Adwanoed Aosnting, lewin, Chicago,
Fischar, P.M,, ¥.J Taylor and J.A leer @ Acharoed Aoowiting, South-Wasterr, (hio.
Qupta, R.L : Advanced Financial Aoccowrving, S.Chand & (o., New Dehili.
Keiso D.E. and J.J Haygexdt @ Intemmediate Accomting, Join Wiley and Sons, NY.
Mabastasart, 5.8 1 Adweead focoontarcy - Vol. 1T, Vikas Publdstdng Hoose, New Deibi.
Hongs, 3.8 @ Advanced Financial doocounting, Mayoor Pepsibacies, Nolts
Sarayanasedeyy, R @ Flrancisl Acocoating : B Sanagerizl Ferspeciive, Prantice Hall of
Ircin, Deiki
thlge, R.F @ Beoclal acoonting, Tata MoGraw Bill, Hew Daihd.
Shuida, K.C. axi 1.8, Goewal : Advanced Mcontacy, Sulta Gend & Co., New Daild.
Warren, C.$. and P.E. Pess : Principles of Financial i Mevsigarial Accounting, Southr

Yesteam; (hic.

BOOKS RECOMMERDED :

i Plekies axi Doskerley : Reoountancy

2 Wiison : foupany Accounts

3 Diskscn 3 BOCON

4 JR, Bediod : Rdvanoed foomnting

5 R.R. Gupta : Mivancad keoounting

& 8.M, shaukia : Afvanoed Account ing

1 Shakla ana Grewal : Mvanced Accounting

8 R, Chakravarcy H Autvanced Accountx

g Br. Suklas Avam Agrawal : Advanced Accountancy

B Dr. S.5.Gpes : Rdvanced Aocaierts

. Rl Gt : Rooountancy

W, A wam - mime

v&. A damm - whhastamw

v, mim - A

5.  Basu Das H Nivancad 3ocoanting

. 8.N. Maheshwari : civanoed Accaanting

1. Karim, Eharasia and Mehta : Aivarce Accounts
PR -~ DX (Rerer Ocde —......)

ACCOUNTING FOR MANAGERIAL UDBCISION M.M. 100
OBJECTIVE
The cirjective of this course {5 to axpaint snoiets wilh the accorring axvepts, tools
axd tactnigues for senanecial decisions.

COURSE INPUTS -

N1 e Increcation of Rotoonting @ Meragement acoounting as a area @ acoounting;
Dojectives, mtirs, and scope of finwxial accanting, ©ost acoounting, and
managenent aCCouNting: Management avoounting and managerial decisions;

’-'—'\.,‘ {/ S -_»‘ T ‘ V - o
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W BOOFLHE’ 8 position, rale, & responeibilities,

¢ Aocowting Plan and Resporsibility Omntres ; Masning and zignificsnce of
mpengind ity soomzting Resporeibility omresonst omtre, profit cegae ad
irvesiment centre! Pooblens 1n tmnsfer picing Cbjectives and detemmingets of

mrpnresibilicy oweres,
WNIT-2 » Sxbeting @ Definition of Dudget; Essentials of budpsting: Tyoes of hxlets -
furional, mastes, etc.; Fisxd av Sexible ariy; Buhetary control; Zerc-bese

bdgeting: Parformace Duering.
¢ Standard (ostiog snd Varisoos kalysis @ Standand costing as a oontrol tectnioue;
Setrirg of standacds ad theis smecisin: Verience anslyeis -~ msaning and Snpoctanos,
Kres of wrisoos and their uses - poterisl, lsbour and owedheed weriances;
Disposal of variances; Relevarce of warisnce analyeis to budgeting and standard
onstizey,
INIT~2 & HMarginal Costing ax Break-even Atalynis : Oauxx:ntuwgimim Margiral
orming and sbeorprion costing; Murgiral costing werss divect costing; Chat-
velureeprofis avxdysis) Bresk-even analysis; Assaetions and peactios) aplications
of Duosalc-even-eralyzis; Decisions reganding saise-mix, make or huy dicisions ard
disorinetion of a prodat Line etc.
QT4 ¢ Apalysing Finencial Statements : Horizotal, vertical and mtio amalysiss CQush
NIT-5 ¢ Concemporacy Issues in Managemant Acomunting @ Value dwin aalysis; Ativine
basadt oosting: Quality oostirg; Targpet ant lite oyeige coslirg.
* Repoting to Management : :jectives of repoitizg, reportuy sexds ot different
meresesial lenels; Types of reposts, mudes of rsooruing, reporting ac differons
levels of manspament,
REFERENCES :
Anthony, febest ; Manegesent Aooounting, Texaporewals, Masbal.
Barfield, dessie, Quily A.Gaibom ard Michael R.ermey : Coet Accarting @ Toaditions axd
Imowations, Scuth ~ western (ollege Rubilisting, Cincimats, Chio,
Decostar, oo T. and Elden L. Schafe : Managanent Accounring @ :\aw&aimmaus,
John Riley and Sons Inc., Now York.
Garriacn, Pey H. axd Bric ¥. Noreen @ Managepent Acoounting: Richard O.lowin, C,Mw.
Hensen, Don R. and Macysone M. MNoceen ; Management Accounting, South-Western
College Ablishirg, Ciciwmti. Chlo.
Hozngoan, C.T., Gary L. Quxios, aod #iillas 0. Stmatton : Introchuction to Mecagement
Hoogren, (harles T., Geoige Foster ad Srilant M.Oalior @ Onat Acoorming @ R Managerial
Iall, BM., ond 1.0 Jadr o Qoer Accoasiog @ oavanoples g Mvsomacr, Pevdcoe fall, Odie,
Pandey, L4 @ banagoment ACTAntInG, Vard Abilcatlon, ielhi
Welsch Gl A., Bonald W.illloon and Paul 8. Gordon @ Rudgeting, rolil Plarning ano
Qontaal, Prentics Hall, Dmind.

RECOMMERDED BOOKS ¢

1 Anthony Robert N, : Management. ACCOUNting
2 Gje : Managament and the acoount
3 Willarore ! Buginess, Business Buget and Budgetary Control
4 fose (1. Fahsl : Higher Naonaguerd Tontrol
5 Guthomann Ko : Arulsy of Dnancial Statepert
& Smith and Ashburn I Financial and Adunistrative Accomtacy
L W N (/"" . ~ -
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{Campulsory) PAFER ~ 1V, (Feper Code « 1175}
STATISTICAL AMALYSIS .M. 100

OBJECTIVE :

- The diyjective of this oxzse is to ase the stients lesr: the agplication of statistionl

COURSE INPUTS :

tNIT-1  Seatdetios - Cafinitions, Charsctearmrics, Scope & Feture, Rawtions, limitaticos, Distrost
ad i, beportacce & Stetisticsl frwesticgations.

Claasi flcation & Tatlation
fata Sources - Primary and Secorddary, Primary data collection teciniques, Schedile,
Gregcionnalre add intsrview § Souroes of Secordiary dats.

INIT<2 Digpersion, Co-efficient of weriance and sicstens, oorpelation - Karl Pesrsons ardd
spearmen’s rxdng method and Regruesion analyals, Two werisblas case,

OHIT~3  Brchuid liry Thaory ~ Pachelidlity clissical, rolsbive andl mijective probsbility, Mfitin
add miciptiostion probability mdeis - Godicional peobstdlity sed Baye’s Theooen.
Pokeinility Bistribarios - Blooosdsl Foisscn axd Somml Distributions, Thedr
charectaristics and agplicaticoe.

NI Stacistica) Derdadon Theory ~ Decision wwinsgent, Expectad profit urier uncereainty
i aseigring packefdlities and wility tincsy. v
Ratistirsl Extimations and Testory ~ Boint and inderval etiumtiod of population meen,
poopoetion sl variaree Statistiosl Testing ~ Hypotbesis and Brvcae, Seple size -~ lacge
and Snall Sapling: tost 2 Tests, T Tests & F Tests,

Boxciaticn of Actributes - Two Attributes, comsistercy of data, messupsent of
Aasociation of Notrituios - Parcentage methor, Qorefficiant of Asscdation, Couparism
of Actuml erd (yoale methad) Ewpectsd foegencios & Illusery Associabion.

ONIT-5  Satistical Omiity Grimcl - Cumes of Varistiow in gality dharacteristics, Quality
Qurtrol charte-pompose and logic, Progase wander cutrol and ax of cntml, waming
limits, corgrol charts B sttrihstes-fraction defectives wd nintrr of defocs, Acorptars
sampling.

Inkarpoiation end Extragolavion - Prabolic Bounomial, Newton and longrages method.
REFERENCES :
Hooda, R.P : Statistics for Business sxi Boconopics, Macmillar, Hew Dedl.
Heirg, ¥ohier : tatistics for Business @ Bognosdcs, Raper Oolline, Nee York.
Rien, LW : Queatitarive Appwosch to Mmagerisl Deciaions, Prenctice Hall, New Jesery.
Lapecs B.Mogwa 3 Statistics for Buainess & Boonamics, Harpey Oollina, MY,
1avir, Richard 1. and Devid S Rubin : Stabistics for Memagement, Prentios Hall, Dalhd,
WMJ‘MMM,MMwmhMW
Thompson Business Bress, N
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fegearch disign, Types of Research, fomulation of Hessarch Progosal Souvce of
Inforat-ion axd writing of oeports,

BOOKS RECOMMEKDED

BUNBDPE DM W T LARrs N

0.N, Elhance ¢ Pundemartals of Statisios
£.G.Grant : Statistical Quallity Gortood
Ma. H.Murty : Sagpling theory and methads
S.B.Oupta + Statistical Mexhoas
S.C.Gupta & S, I.Gupta @ Puxboental of Statistics Hisalage Riblishing Howse Delhu.
D.C.8anchatd & V.K.Kagoor @ Statistics theory methods & Application
A.H.Sadhu & Amerieet Singh @ Research Methodology in Social Sclence
V.P. Michee : Ressarch Methodology in Management
Sethana & Grosaveld : Regearch Methods in Marketing Managemsnt
Yale G.V. & KendallM.G. ,mwmmmotmm
Youts mygmmmmmm
Bowley : Elsmnts of Suatistics
Singh ¢ Research Methodology (Rindiy
e : Ressarch Bethogelogy
A R R
1 PR
ok < ey TR
PEPR ¥R - R & fem
® & e Ry i Rew W nReR
CEs AT e
3 o wd Rt
Goudy & Hatt : #Wethod's in social research
Sshu & Singh 1 Research ¥eloaxRiogy and Somial Soisnve
o8 W W o SR

{(Compulsory) FAPER - v, {(Paper Code ~ 1178)
CORPORATE LEGAL FRAMEWORK ¥.M.10¢

CBJECTIVE

The cbrdective of tds cowee {8 to presdide sdiadye of malevant peovisions of varions
laa influsncing husinsss cperations.

COURSE INPUTS
INIT-1 & T Copanies Act, 195§ [Relevant Provisions) @ Defindtion, types of coopenies

Mawrcm of associationy Acticies of association; Prospactus; Shave capital
and mesbership; Meetings and vasclutions; Company management; Hanagerial
renpesntion; Wadting up and disschucion of corpnies.

INIT-Z ¢ ‘The Negotiakle Instnwents Act, 1891 : Defindtion, types of negctisbhle instruserzs;

Mmm,mmmmnmmmmum;w
and cxossing of cheque; Presentarion ¢ neyxiabld nstnments

ONIT-3 @ legal Envigpament for Securicy Muckeis © SERED fer, 1990 - orgausalin am

objactives of FBI; Powere rler Secwnsties Cntract Regulatiin At (e
vreraferred to SEBL; Role of SEU an oontralling thm security markasts.

W4 & Resrricilwe axd Udair Trade Practioces @0 MKIP ACl  1969-monopolistic trade

practices; Restrictioe trade practiosy; Ihfair crede practices. The Consumer
Srovection Aok, 1988 ~ saliert foarucas; Defimiticn: of corsuver, rights of consurer:
Grievenoe redressal machinery.
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UNIT-§ Regulatory Enviranment lor itamations! Business : FEMA Act 1999, WTO

Regulatory framework of WTG. bssic principles and its charter; WTO-
provistons é*mmg o preferential reatment 1o developing countries:
Regional groupings. technical stznoards anti-dumping duties and other
NTBs; Custom vaiuation and dispute settiement; TRIP and TRiMs.

REFERENCES :

Amarchand, D. Governmant and Business, Tata McGraw Hill, New Dalhi.
Avadhaani V.A SEBI Guidelines and Listing of Companies, Himalays Publishing
House, Delhi.

indian Contract Act, 1872,

Ramaiya, A : Guide to Companies Act, Wadhwa Co., 1996.

SEBI Act 1992 : Nabhi Publication, Dethi.

Saecurities (Contract and Regulation) Act, 1956.

Singh, Avtar : Law Ralating to Monopolies, Restrictive and Unfair Trade Practices,
Eastern Book Co., Lucknow.

Taxman's Company Act, 1998, New Daihl.

Taxman's Masters Guide to Companies Act, 1998.

Taxman's Mercantile Law, 1997.

The Companies Act, 1958,

The Instruments Act, 18871,

800!(8 RECOMMENDED :

-

N AN

9'
10.

1.
13.

14‘

Company Act 1956 (as amended upto date)

Rao - companies Act. 1956

Ramalya A - A guide o the Company Act.

Desal and shah - Company administration under the new companies acl.
Companies Acl. 1948 of England.

Annual Report an the working and Administration of the Companias acl.

R.MN. Sharms & {5 Rastogi- Company Law & Administration Hindl, Quarterly and
Annusl Blus Books on Joint Stock Companies published by the Department of
Company Law Administration.

%1, QR g : i afia

ol W i R LR ]

forem oo s : vroits werdt sfufiem, (omte werd sifePey 1956)
M.C. Kuchhat! :  Company Law

O.N.K. Sharms :  Company Law

V. Seshavataram Quyan Company Law (S. Chand & Co.)
Chaoko Paul Coonrelius
G. Ramavsigrem

Twmear SRS, W, e : WA sifybraw -
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LB At (M.Coin. Final)
Ffard YeIIs (Compulsory Paper)
L RE] _ TEw AW ECElECES
Paper—~1 | yadily avoNy U SIS AR 100
WEUA —1 | ( Management Concepts and Qrganisational
Behaviour)
Paper-11 | GeEeR O ol 100
wETA — 1 (Advmged(?o&hmﬁng)
Paper -1 | syt s o8 o) Frdiom 100
FEA — I | {Income Tax Law & Tax Planning)
Optionsl Specialization :
And any one Group of the following.
Optional Group - {A}) Yo (Marketing)
Paper-Al | fAoomr e
WA — Al | (Marketing Management)
Paper - ALl | ypefior, i v smotediy fAgos
WE9d ~ Al | (Rural, Agricultural and  Intemational
Marketing)
Optional Group - (B} ¥4 (Management )
Peper—B1 | Rty warew 100
W9 —~B1 | (Financial Maragement)
Paper-BIl | 5y WQM ¢F Sanes yay 100
g% 93 —~Bl | (Human  Resource and  Production
Manasgement)
o
S P ( 7
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Optional Group - (C) %7 U4 §M1 (Banking and Insurance)

Paper- C1 | &f%7 soumr w@ ey 100 |
IR~ C 1 | (Banking Practices and Insttutions)
Paper - CHl | &1 & Figia ¢d @der 100 5
YA — C 11 | (Principles and Practices of Insurance)

Optional Group - (D) FRYY U9 Wi®= (Taxation aud Accounting )

Paper-D1 | 9RE # HUR9Y 100
WEOE — D1 | (Taxation in india)

Paper ~DIl | S@iem wgfayf 100
FE9H D1 | { Accounting Method)
AEEYY! AT

1 wH 201819 W vnem qf wfen § 1oe-100 B @ dfa gegs

aifreTd €

9) wHEhr sifw adEr § 100-100 3 & O afeE geeEl @ W
Yaf® W A, B, C 3rmn DA N 5l A oo W @ H gEE

®1 gus afart 8y

3y sk oftr & ofer § e ol vd wgem wew @ e on

i
ila‘;;tl i P

—

To2le2lg3

>

¢ A—_—‘?:;(l\% AC‘/) 3’?‘ AP C@/&\\ ! /‘Rv,/ P

TV
? (‘ﬂ)fﬂ/J 20(23

V4



HARTGIY HTLVINY Td HITATHS AR
sfaErd weEys -~ wew

MANAGEMENT CONCEPTS AND ORGANISATIONAL BEHAVIOUR

{Compuisory PAPER - FIR8T)
M.M. 100

Unit—1

Schoois of Management Thought : Scientific, plocess, human
behavicr and soclal system school, Decision theory school;
Quantitative and systemn school, Contingency theory of management;
Functions of & manager.

Managsrial Functions : Planning - concept. significance, types:
Organizing - concept, principles of authority, theories, types of
organizations, authority, responsibility, power, delegation.
daceniralization;

Usnit - 11

Staffing; Directing; Coordinating; Control - nature, process, and
technigues. Organisationai Behavior . concept and significancs;
Relationship bsiween management and organisational behavior;
Emergence and athical perspective; Attitudes; Perception; Learning;
Personalify, Transactional analysis.

Unit - 11

Motivation : Process of motivation, Theories of motivation - need
hisrarchy theory, theory X and theory Y, two factor theory, Alderfer's
ERG iheory, McCleland's iearnad need thaory, Victor Vrioom's
expectancy theory, Stacy Adams equity theory.

Group Dynamics and Team Deveiopment : Group dynamics -
Definition and importance, types of groups, group formation, group
development, group composition, group performance factors. Principle-
cantred approach to team development. !

Unit - IV

Leadership : Concept; Leadership styles, Theories - trait theory
behavioursl theory, Fielder's contingency thecory. Harsey and
Blanchard’'s situational theory, Managerial grid. Likert's four systems of
leadership

Organisaticnal Conflict : DOyramics and management, Sources,
patterns, levels. and types of conflict, Traditional and modern
approaches to conflict; Functional and difunclional organisational
contlicts; Resolution of conflict.

Unit -V

interpersonal and Organisational Gommunication : Concept of two-
way communication: Communication process; Barriers to effective
communication, Types of organisational communication; Improving
commuisication, Transaclional enalysis in communication.

Orgenisationg! Development : Concepl. Need for change, resistance
to change, Theories of planned changs, Organisational diagnosis:
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ADVANCED COST ACCOUNTING
Compuisory Paper - Second

MM 106
Unit—1 |Definition and importance of Cost Accounting. Objects and
classification of cost accounts Elements of cost and their accounting.
Stores - control and record methods of issue of materials
Analysis and Accounting for works and sales expsnses, Different
Msthods of allocating indirect expenses,
Unit-I1 | Record of wages, Methods of remunerating labour and thair effect on
cost. Oulput cost accounts and operating costing.
Financizl and costing, records, their reconciliation, Contract cost
accounts profit and loss on incompleted contracts and the valuation of
work In proegrass.
Unit - ITT | Process cost accoumts.
Unifarm costing & Estimate costing
Unit-IV | Standard costing & Vawance Analysis (Material, Labour and }
ovarhegds) i
Budgetary control importance of budgets in accounting. Nature of
budgetary contre! Organization for budgetary control prepacation of
fixeds variable budgets. Cash Budget, Prodcution and sales Budget.
Umit-V | Marging! costing - Contribution Marginal analysis Va. Net Profit

analysis cost valume, profit studies and break even charts.
Managetiai Decisions Tastad on Margina! and defferential casting.
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Income Tax Law snd Tax Plianning

Compulsory paper - Third
MM. 100

Law relating to income tax : Brief study of the main provisions of the
indian Income Tax Act of 1981. important definitions. Income
axempted from lax, Residence and Tax liability, calculation of taxable
income under the head salary, House properly.

Unit - 11

Cailculation of taxable income under the head : Business and
profession,

capilal gsing, income from other sources. calculation of taxable income
and tax of individual.

Unit ~ 11}

Depraciation and Development aliowance, Sef off and carry forward
of lossex, Heturn of Income. Deduction of tax at source, Advance
payment of tax, Provisional Regular, Exparie and  emergency
assessment, Re opening of assessment, Appeals & Revisions
Reference of High court & Supreme courl, offences & penaltion,
income {az authourities.

Unit - IV

Assessment of Hindu Undividend: Families; Firms, Associstion of
persons, Companies, Non-residents, Co-operative  societies,
preparation of income tax returns, Computation of income Tax.

Unit -V

Concept of tax planning Tax avoidance and tax evasions, 1ax
Planning with reference of location. nature end form of organisation of
new businass.

Tax pianning to Capital Structurs, decision dividend policy, inter
corporate dividends and bonus shares.
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Optionai Group (A} : Marketing
v e (Uwas c A - UUW)
MARKETING MANAGEMENT

{Paper : A - First)
M.M. 100

OBJECTIVE :
The objective of this course is to facilitate understanding of the
conceptual framawork of marksiing and its applications in decision
making under various environmenial constraints.

COURSE INPUTS :

Unit-1 introduction : Concept, nature, scope and importance of marketing;
Marketing concapt and its evolution; Marketing mix; Strategic
marketing planning-an cverview.

Market Anuiveis and Selection : Marketing environment-macro and
microcomponents and their impact of marketing decisions; Market
ssgmentation and positioning: Buyer behaviowr; Consumer versus
organisational buyers; Consumer decision-making process.

Unit- [1 | Product Decisions : Concepl of a procuct, Classification of products.
Major product decisions, Product hne and product mix, Branding.
Packaging and labeling; Product ttecycle-strategic mmplications, New
product Sevelopment and consumer adoption process.

Unit - [II | Pricing Decisions : Factors affecting price determination; Pricing
policies and strategies. Discounts and rebates.

Distribution Channels and Physical Distribution Decisions
Nature, functions, and types of distribution channels; Distribution
channe! intermediaries; Channe! management decisions; Retalling and
wholasaling. .

Uuit - IV | Promction Decisions : Communication process, Promotion mix-
advertising, persona! selling, sales promotion, publicity and public
relations, Determining adveriising budget; Copy designing and its
testing; Media selection. Adverlising effectiveness; Sales promotion- |
tools and tachnigues

Marketing Ressarch © Meaning and scope of markeling research. |
Markating research process
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Unit -V

Marketing Organisation and Control : Organising and controlling
markating operations.

isavez and Developments in Marketing : Social, ethcal and legal
aspects of marketing. Marketing of sevices; International marketing;
Green marketing; Cyber marketing: Relationship merketing and other
developmants in marketing.




T, B o FRaRiE Ao (SeaE A - fEAR)
fural, Agriculturai and International Marketing

(Paper A : - Second)
MM. 100

Unit -1

Rural Markating : image of indian Rural Marketing and Approach to
Rural Markeis of Ind!a, Rural Consumer and Demand Dimensions and
Marke! Segmentstions, Channels of Distribution and Physical
Distribution  Product Management, Marketing Communication and
Sales force Tasks

Agricultural Marketing : Concept, nature, Scope and Subject matter,
Classification of agricultural products and their difference with
manufactured goods  Agriculture market’ Meaning. Components. '
Dimensions and Classification., ;

Unit -1

Markat Structure : Dynamics of Markst Structure, Components oa
market, Structure and Market forces.

Market Management ang Channel Stratery @ Modem marketing
management and agricultural products, “Structured organized markets-
commodity axchange and produce exchange, Cash market, Forward
Dealing. Exchange Market, Speculative Market, Channels of
Distribution for consumer goods, Agricultural Consumer Goods and
Agricuitural Raw Materials.

Unit - N1

Regulation of Mrkets : Regulated market, Genesis oa Regulated '
Market in India. Limitations in present  marketing  regulation
Advantages and Limitations of regulated market, QOrganization of !
Regulatad Market, Future of Regulated Markets in India

Marketing of Farm Products . Packaging - packing and packaging.
Packing material, Transportstion Advantages, Means of transport and
Transportalion cost. Grading and Standardization - Meaning, Type.
Labaling and spscification, Storage and Warshousing.

Unit - IV

International Marketing: Meaning, Scope, Nature and Significance.

Intarnational Marketing Environment - Interngl and External,
international Market. Orientation ldentiification and Selection of foreign
market. Funcluions and qualities of an Export Manager.

Export Organization: Meaning, affecting faclors and types. Overseas |
Product Development it's concept and methods, pricing and its
factors. methods. of Pricing, Price quotation.
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Unit -V

Direct Trading and indiracl Tzeding: Meaning and Methods, Methods
of Payment in intgrnational Margeting.

Expeort Creditt Mesning, Nature, Influencing factors and
significance, Methods of Export Credit, Export Credit and Finance in
india. Risk in Export Trade, Role of the Export Credit Guarantes,
Corporation of India Limiled, Tha Expori-import Bank of india.

Export and impert Procedure, Documentation in foreign trade,
Bilaterz! and Multilateral Trade Agreements. Its meaning, _ objective,
typas sad significance, SAARC. Role of WTO in Foreign Trade.
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OBJECTIVE

The wbjective of this course is (0 heip siudents of understand the
conceptual framework of financial managememt, and is applications
under veious anavironmental constramnts.

Lo (—-p oy
GBI HE (B) 0 Maw

Optionsi Group (8) : Management
i waw (yead : B - W)
FINANCIAL MANAGEMENT
{Paper : B - First)
MM. 100

COURSE INPUTS

Unit -1

Financial Management : Meaning, naturé and scope of finance.
Financial goal-profit Vs waslth maximisation; Finance functions
investment, financing and dividend decisions.

Capitai Budgsting : Nature of investment dicisions. Investment ;
evaluation c<ritena - nel presant value, internal rate of return,
profitability index, payback period, accounting rate of return; NPV and
IRR comparison; Capital rationing, Risk analysis in capital budgeting.

Unit -11

Cost of Capitai : Msaning and significance of cost of capital;
Calculation of cost of debt, preference capital, equity capital and
retained sarnings; Combined cost of capilal (weighted), Cost of equity
and CAPM

Unit - 111

Operating and Financial Leverage : Measurement of leverages; |
Effects of operating and financial leverage on profit. Analysing
alternaie financiai plans. Combined financia: and operating leverage

Capital sfructure Theorles : Traditiona! and MM hypotheses
without 1axes and with taxes, Delemining capital structure in practice.

Unit - IV

Divident Policies : issuss in dividend decisions, Walter's model,
Gordon's model, M-M hypothesis. dividend and uncertainty, relevance
of dividend, Dividend policy in practice; Forms of dividends; Stability in
dividend policy; Corporate dividend behaviour.
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Unit ~ V Management of Working Capita’ : &leaning, significance and types of
woking capitai; Caiculating operating cycle period and estimation of
woking capital requirements; Financing of working capital and norms of
bank financs: Socurces of working capital, Factoring services; Various
comimitiee reporte on bank finance, Dimensions of working capital
managemaent.

Management of cash, receivabiss and inventory, '
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Human Besource and Production Management

{Paper : B - Second)

standards, Production Control, and inspection.

MM. 100

Unit—1 | Concent, ODefinition, importance & Objectives of Personnel
Management, Historicai Deveiopment of Personnel Management,
Nature, scope planning, Philosophy and Principles of personnel
Management and its relation with behaviourial sciences.

Parsonnal policies, programmes & procedures.
Personnel Dapariment, Personnel Functions, Position of personnel
Department & Qrganizatin of Personnel Mangement,

Unit-I1 |Man power planning Recruitment and Selection, Training &
Developmant of Employees & Executives.

Promotion, Damotion, Transfers, Absentecism & Turnover.
Performance Appraisal ang Merit Ruting, Discipline.

Unit - 11T | Jobevaiuaicn Wage & Salary Administration, pisns of Remuneration &
Financial Rewards/incentive payments,

Employess Fringe Benefits & Services - Safety, Health & Security
programme and walfare.
Motivation and Moral.

Unit-1V | Fundameniai of production mangement - Nature, scope, Functins,
Problems. Production and Productivity organising for production. Types
of Manufacturing systems.

Production Pianning objectives and methods, Techniques oa process
planning, Process design, Factors affectihg design Relation with types |
of manufacturing plant jocation.

Unit -V ’Managemam: of industriai power, work measurement and work
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Optional Greup (C) : Backing and Insurance
Apn wer ¢4 Heaw G 1 C — W)

Banking Practices and Institutions

(Paper : C - First)

MM. 100

Unit -

Bank - Concept, Functions and Services, Bandand Customer
Relationship, Concept of customer general relationship, Rights and
obligation Termination of Reiationship,

Accounis of customers: Various customers account, Opening
an account Nomination, Spacial types of customers - Minors,
Pardanshin women, Lunatics, Intoxicated persons, Joint Hindu Family,
limited companies and Non-trading concern.

Unit -1

Employment of Bank Funds, importance of Uquidity, cash Reserve, Money
at call and short notice, investments, Statutory provisions regarding livid
Assets, Principies of lending, Types of Loan, Interest Tax Act.

Purchase/Discounting of 8ill, legal Position, Cheques - Crossing

collection and Payment system securities for Advances, Lien and Mortgage,
Hypothecation, Pledge.

Uit - 11

indian banking system - Structure of Indian banking system in pre-
independencs and posi- independence, E-Banking & Green Banking.

Commercial Banks : Meaning functions, management and

investmen! policies of commercial banks; Present structure: E-banking |

and e-trading; Recent develcpments in commercial banking.

Deveiopment Banks : Concepl, objectives, and functions of
development banks, Operational and promotional activities of
development banks; IFCI, ICICi, 10BI, IRBI, SIDBI; State devsiopment
banks, gtate financial corporations.

Non-Banking Financial Institutions : Concept and rols of non-
banking financial institutions; Sources of finance; Functions of non-
banking financial institutions; Investment policies of non banking
fingnclal institutions in India
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Mutuai Funds : Concept, performance appraissl, snd regulation
of mutusl funds (with special reference to SEBI! guidelines); Designing
and marketing of mutual funds schemaes; Latest mutual fund schemes
in Indig-an overview.

Herchant Banking : Concept, functions and growth; Governmet
policy on merchant banking sarvices; SEBI guidelines; Future of
marchant banking in india.

Unit-V

Reserve Bank of india : Organisation, management and functions.
Credit craation and credit control, Monetary policy. Banking Regulation
Act, 1949, Important features .
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R & Wi g arger (0EEs ¢ ~ fgda)
PRINCIPLES AND PRACTICES OF INSURANCE
(Paper : C - Second)
M.M. 100

Unit -1 Origin of insurance, its deveicpment, and organization Utility of
Insurance, Fundamental principles of insurance Insurable Interest, |
almost good faith, other principles. indemnity, subbrogation warranties,
mitigation of laws, attachment of risk, cause proxima, contribution,
hazards physical and morale. Re-ingsursnce - General Principles,
various methods of reinswange. undar - insurance, over-insurance,
doubie insurance. ’

Unit—11 | Functions & Benefits of Lie Insurance, History of Lfie Insurance
Bussinoss, Life Insurance Policies, s kinds, procedurs for effecting
life Insurance, hazards of life. end basis of rating Annuities Condition
of life iizurance policies.

Preamiym - Elements of premium Methods of premium
computatior Naturg! Premuwum plan. Levat premium plan. Net & Gross
Premwm iosding settiement of claims Rule of Life insurance Agent
and his working.

Valuation of surplus, ang investment sources of surplus, and
use, Role of Life insurance Corporgtion. ¢f india and its development.

Unit - i1 | Marine Insurance - Essentials of Marine Insurance Contract Marine
Insurance Act. 18963. Procadure of Taking ocut Marine Insurance Palicy.
kinds of Muaring Insurance Paiicies, Computation of Maine Insurance
Premiums and Returns, Marne Losses - Total Loss, Actual and
Constructive, Partial Loss - Particular average loss and general
average [oss, Settlements of Claims and Recoveries, Salvage and
particuiai charges.

Unit - IV | Fire Insurance . Physical and moral haxards. functions of fire
insurance, history of fue insujance, principles of lire insurance.
meaniny of fie, charactenstics of fire Insurance Coniract righis of
ingurer undaer a fire msurance contract, procedure of taking out a fire
ingurance pelicy kinds of fire policies, cornputation of premium under
fire insurgnce policy, fire policy conditions. seltiement of claims.

Unit-V | Miscellzaneuus  Insurance  Personal  accident  insurance. Motor,
empioyer's uability fidelity guarantee, burglary, ive stock, erop., and i
workmen's compensation insurance, Cattle Insurance, |

Privstization of insurence in Indis. insurance Regulatory & §
Developmaent Authority Act, 1899, Power and functions of authorily. |
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Optional Gronp (D) : Taxatde and Acconnting

qRE H PAAT (FEIaH D - Wom)
Taxation in india
(Paper: D - First)
MM, 100

Unit -1

Basic Concepis and Definitions, Residential Status and Tax Incidence.
Exempied Income, Deemed ipcome, Clubbing of Income, Deductions
under Section-§0.

' Computation of Tax Liabilitics of Individual. Taxation on
Agriculture Income. '

Unit-1I

Retumn of Income and Assessment, Various Types of Return, Types of
Assessment.

Advance payment of Tax, Tax Deducted at Source, Penalties and
Prosecution, Refund of Excess Payment,

Income Tax Auhorities, Appeal and Revisions, Settlement of cases.

Unit - 111

Observation & Introduction of GST  Act-2017, Nature, Important
Definations. Levy And Collection of Tax, Taxation And Exemption of Tax. |
Registration Procedure, Meaning & Probability of Supply. ‘

Assessment of Tax in GST. List of Tax-free & Tanable Goods, I Billing.

Unit - {V

-

Electronic Commerce (I:-Commerce), Job Work. Inputs Tax Credits,
Concept of Inptt Service Distributors in GST, Procedure of Retums &
Checking of Inputs Tax Credit ’,

Valuation & Checking of Accounting, Payable & Refunds, Demand &
Recovery, Appeals & Amendment in GST, Advance Judicial Decisions,
Composition Scheme, E Way Billing.

i
i

Unit-V

Organistion &  Administrative Structure, Settelment Commisioin,
Appointment of Officer, Inspection. Searching. Confiscations (Seizure) &
Arrest, Offences & Penaliies, Prosceution & Compunding,

Observation of GST Act, Place uf Scrvices & Supply. Fronted Business
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ACCOUNTING METHODS

(Paper : D - Second)

@

Unit -1 | Preparstion of Accounts from incompiete records and single entry
system.
Branch Accounts - independent and foreign branch. Department |
accounts. :

Unit - I1 | lease accounts, Accounting for Price level changes, Human Resource
Accounting,

Unit - [If | Accourts of Hotel Companigs, Accounts for Hospitals, Accounts of
profassianal people.

Unit - IV | Accounting for educational institutions Accounts of Co-operative societies.
Accounts of Agricultural farms,

Unit -V | Government Accounting. 1
Insolverncy accounts (individual and firm). |
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